


Game Masters - The Exhibition is the first large-scale exhibition to take visitors behind 
the scenes, showcasing the evolution of video games and shining a light on their 
makers. 

Visited by more than 1 million fans around the world, Game Masters makes a 
triumphant return to Australia after a blockbuster tour of Europe and the US.

This highly interactive exhibition will run at the headquarters of the National Film & 
Sound Archive of Australia (NFSA) in Canberra from 27 September, 2019 – 8 March, 
2020. 

From Pong to Pac Man, Fruit Ninja to Angry Birds, Guitar Hero to Sing Star, The Sims 
and Minecraft, to Lego Harry Potter - Game Masters is the place to play and learn 
about your favourite games.

● 200+ games, 100 playable by attendees 

● Coming to the NFSA with unique new content

● Games, objects and original artworks over 700 sqm

● More than 100,000 admissions at Melbourne's ACMI where it was originally 
curated

● Museum and Galleries Australia Award for Best Australian Touring Exhibition



Game Masters presents rare concept artwork, revealing interviews and large-scale 
interactive displays showcasing the radically varied approach these designers bring to the 
creation of video games.

The exhibition is presented in three sections: Arcade Heroes, Game Changers and 
Indies. 

● Arcade Heroes - Celebrates the rich coin up arcade origins of video games, with 
designers and developers profiled through original playable arcade cabinets.

● Game Changers - The largest section, highlighting the most influential designers 
in the history of video games, and whose work has had lasting industry and 
cultural impacts. 

● Indies - Focuses on the new wave of independent developers, producing some of 
the most interesting and innovative games ever made.

Featuring over 100 playable games, the exhibition was specifically designed to appeal to 
both adults and children alike.It simultaneously allows for a serious look at the world of 
videogames, whilst also being fun and engaging for people who know and love playing them.

“On one level, Game Masters is an important step 
towards video games receiving proper recognition 
as an important and valid form of art. On another, 
it’s pretty much THE GREATEST ARCADE EVER.” 
 - TIME OUT 



“What we encountered 
at Game Masters was 

nothing short of 
astounding… I came 

away not only 
reinvigorated about 
video games but also 
with a fresh appetite 

to expect more 
from museums.” 

WIRED



FAMILIES
60% come as a family

CASUAL GAMERS
54% male

Average age: 33

TOURISTS
Interstate & international 

visitors to Canberra

“You owe it to yourself to check it out, you won’t be disappointed”  - NEW ZEALAND HERALD 

SCHOOL GROUPS
6,000 school students

(70% interstate)

Estimated attendance: 45,000 (visitors, school students, event attendees)
Including 60% interstate and 3% international visitation



The NFSA Exhibitions program offers a rounded experience that radiates from the 
exhibition itself, not only onsite but online.

Over 10,000 visitors will also enjoy public and education programs complementing the 
exhibition, using our 2 state-of-the art cinemas (seating 248 and 114 respectively) and 
function spaces. The program will unfold over 5+ months and includes:

● Masterclass: Game design by one of the master designers featured in the 
exhibition.

● Friday Night Lates:  opening of the exhibition featuring a courtyard bar, music,

● Local Heroes: a season of talks and demonstrations by Canberra game 
developers targeting aspiring game developers.

● Panel : Women in gaming

● Collaborations with Canberra’s Academy of Interactive Entertainment (AIE), 
showcasing training and career pathways into the games industry.

● Screening season: Video game documentaries in our Arc cinema including 
“Indie Game: The Movie”, “The King of Kong”, “Atari: Game Over”, “Double 
Fine Adventure”, “Minecraft: The Story of Mojang”, “The Lost Arcade”. 

● Education program: Custom offering facilitated by educators targeting interstate 
school visits.

● School holiday program 

● Curated collections and blog posts on the NFSA website sharing rare items 
from the Collection

“Game Masters is vital work. 
It should serve as a cornerstone 

both for video games culture and 
for Australian cultural institutions 

for some time to come.”

CRIKEY 





In Australia…*
98% of homes with children have a gaming device
68% of Australians play interactive games, and of this game playing population:

● 78% are adults (including 23% aged 50 and over)

● The average age of players is 33

● 47% are female

● An average of 88 minutes a day is spent playing games

● 27% have tried making games using software

● 9% have studied or plan to study gaming subjects

WHY WE PLAY
To have fun, destress, keeping an active mind, improve thinking skills
“Serious Games” are used in a variety of sectors, including health, education, defence, 
emergency planning, politics, engineering, urban planning and manufacturing.

“I wasn’t prepared for the care and detail that has gone into making Game 
Masters a truly spectacular celebration of the games and people who make 
them. It looks incredible.”  - KOTAKU

*source: Senate Standing Committee, “The Future of Australia’s Video Game Development Industry” report, 2016

https://www.aph.gov.au/Parliamentary_Business/Committees/Senate/Environment_and_Communications/Video_game_industry/Report/c02


Some of the ways that we can work together over the 5+ months of the exhibition include:

We’d love to hear about your goals and then work to build a partnership that delights you and your budget.

Naming Rights 
Opportunities 

for Exhibit 
Rooms and 

Events

Options for 
Onsite Branding 
& Activations in 

Lobby & 
Courtyard

Logo Placement 
& Brand 

Acknowledgement

Ticketing & 
Bespoke events 
including Private 

Exhibition 
Access

Speaking 
Opportunities

Money Can’t Buy 
Experiences

Staff, Client 
& Customer 
Engagement

PR & Media 
Presence 

Product Demo 
Space & Retail 
Opportunities

Private access
 to star guests

Cinema, Print, 
Social Digital 
Advertising

Investment Starting From $10,000



Partnering with the NFSA through its' Game Masters Exhibition would offer the dual benefit of an exciting, extremely 
popular exhibition and alignment with an agile and forward thinking Commonwealth agency.  

Partnership opportunities range from $10,000 - $50,000, offering bespoke benefits tailored  to your unique objectives.

REACH GAMERS
Communicate to an elusive demographic 
through Game Masters.

● Reach 45,000 visitors in 
Canberra

● Reach thousands more online
● Leverage NFSA social media
● Capture data
● Host an e-sports meet-up, an 

after-hours event, a designer 
masterclass

● Be recognised as a supporter 
of access for all by hosting a “Pay 
What You Can” day

● ...and more

HOST YOUR STAFF 
OR CLIENTS

Celebrate the end of another great year 
with a unique party your staff or clients 
will talk about well into the next year. 

● Exclusive after-hours access to 
the Game Masters exhibition

● DJs & Entertainment
● Courtyard bar
● Speaking opportunities
● Theatrette quiz room
● ...and more

LAUNCH A PRODUCT
Use the NFSA’s state of the art venues to 
launch a product, positioning it through 
Game Masters as next in a long history of 
game changers, tech disruptors and 
success stories. 

● 250 seat state-of-the-art cinema
● Live-streaming opportunities
● Heritage courtyard
● Exclusive access to the 

exhibition
● On-site bar and kitchen
● Demo and sampling 

opportunities
● ...and more



In partnering with the NFSA you are aligning your company with Australia’s premier 
national audiovisual institution.

With over 2.8 million items in its collection, from the oldest surviving film (1896) to the 
newest digital games, the NFSA is custodian of our screen and sound heritage.

This Commonwealth agency exists to collect, preserve and share this material with all 
Australians and achieves this is in many ways.

In 2018 the NFSA launched an ambitious exhibitions program with Heath Ledger: A Life In 
Pictures, which drew 28,000 visitors to newly refurbished galleries. Join NFSA as it grows 
Australia’s newest exhibitions program.

“I am passionate about our screen heritage 
and I’m aware of how fragile it is. It is such 
an important part of Australia, and I urge 
people to join me in supporting the NFSA”.

MARGARET POMERANZ



NFSA has a strong digital presence and a highly engaged audience 

7,500+ 
Twitter 

followers

More than 

3 million
 video views on our 
facebook page and 

27,500+ likes

Our socials 
reached over 

13 million 
people in 2018

14,000 

email addresses in 
our database

with an open rate 
of 32.95 %

Over 

4,000,000 

visits to our 
website in 2018

Our Heath Ledger 
launch reached over 

4 million people 

via third party in 
addition to our own 

dedicated 7,500 
followers



We look forward to hearing about your sponsorship & marketing 
objectives  - then discussing how we can help you achieve them.

PAUL KENNEDY
Partnerships Consultant
Kennedy & Partners
paul@kennedysponsorship.com
0411 125 779

MATT RAVIER
Chief Experience Officer
National Film and Sound Archive
matt.ravier@nfsa.gov.au


